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The Problem

“National epidemic”

-U.S. Transportation Secretary Ray LaHood

Texting drivers are 23 times more likely
to be in an accident

-VA Tech Transportation Institute

75% of teens say texting while driving is
“common among their friends”

-AT&T-commissioned poll, May 2012
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The Strategy

Opportunity to change this risky behavior — with a focus on teens
#1 priority is consumer safety

Share real-life stories

Provide educational tools and resources
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“The Last Text” Documentary

Sharing the stories of lives affected by texting related accidents

3.4 million views on YouTube



TV Ads
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AT&T DriveMode App

: Mobile app that

: provides a customizable :
auto-reply message that
: friends and family .
: receive after sending a
message, notifying them
that the user is driving
: and will respond when it
! is safe :
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No Text on Board: Pledge Day

AT&T continues to urge all Americans to pledge to never text and drive,
and is asking all Americans to join our company on September 19, 2013 to

make a lifelong personal commitment to help prevent injuries and deaths
caused by texting and driving

Visit Www.itcanwait.com to take the pledge

Drive 4 Pledges Day

September 19, 2013

m

Y #itcanwait
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AT&T Texting While Driving Simulator Experience

AT&T is bringing State-of-the-art virtual reality simulators
to communities across the country to demonstrate the dangers of texting

while driving— we had 380 simulator events last year.

Events with AT&T car simulator in Green Bay, Milwaukee in 2012

AT&T also released an online simulator at www.ltCanWaitSimulator.com



Celebrity Engagement

WI Support from Packer Josh Sitton, Retired Packer LeRoy Butler,
LG U.S. National Texting Champion Austin Wierschke

National Support from Ryan Beatty, Gabby Douglas, Nick Cannon

80 celebrities reached 150 million people on Twitter
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State and Local Support

285 STATES Committed to enacting No Texting While
& CITIES Driving Pledge Day proclamations

Wisconsin . Governor proclaimed Sept. 2012 as
: . “Don’t Text & Drive Awareness Month”
p rOCIa mations Also proclamations from mayors in Milwaukee, Green Bay,

Racine, Brookfield, Burlington & St. Francis

27 STATES Featured LED highway signage

Kansas toll booth handed out ICW stickers



AT&T WI Partnership with WI State Patrol, AAA

11

AT&T Wisconsin partnership with State Patrol, AAA since 2010 to educate
Wisconsin teens on dangers of texting and driving

Events held at 25 high schools reaching nearly 16,500 teens

Wisconsin State Summit on Teen Distracted Driving
held in Wisconsin Dells in 2012



AT&T WI Partnership with WI State Patrol, AAA

e Teen drivers encouraged to take the
Pledge to never text & drive

at www.ltCanWait.com

* Asking teens to share pledge with friends,
family via Facebook & Twitter

Y #itcanwait
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It Can Wait campaign continues in Wi

e AT&T partnership with State Patrol, AAA continues in Wisconsin

 Events being planned again this school year at high schools
throughout Wisconsin

e AT&T asking teens and all Wisconsin drivers to take the pledge again on

September 19 — “Drive 4 Pledges Day”

Every high school
in U.S. receiving

“It Can Wait”
toolkit and
messaging

MEHEE ~ HiE

—
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Downloadable Resources



Success and Lessons Learned
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A simple message that started a
movement:

No text is worth a life



http://www.itcanwait.com/

Thank You!

Q&A
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